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Site location: North Taiwan
Type of construction: Residential apartment ggggiggggL ;

Construction of size: 16528 square meters

Spatial pattern:Break out area, Reception area,
VIP Louge, Meeting room, Partner room,

Hub room, Training room, Staff’s Dining Room
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Main building materials:Veneer, Wall hangings, Carpet, SO BRIE RS TSR A IR ALER fa T - HVRE S A — R B o
Iron piece, Stone skin, Plastic flooring, Engineered

. . Starting from the concept of "Work Happy, Work Anywhere", there are many interesting
stone, Switchable glass, System furniture

designs in the plane configuration. Various surprising circumstances everywhere.



Design Proposition . .
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the office to the new target building, we hope to get rid of the formal boring office |
atmosphere and give a brand new working and visual experience.

SRR I oy SRS 2 AR RAE o DRkt P A A S 2 ] MG S A A e
I ARG B TR — R AR AR %

As it is located in a high-floors building, must pass a fire safety evacuation performance i :
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Design Proposition
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The small green dot at the end of brand logo "Deloitte." means "Green
House", which aims to convey the concept of attaching importance to the
ageing of the earth and environmental sustainability. And to elongate the
idea to corporate purposes --- committed to provide sustainable operation
for institutions, help them continue to run and thrive; therefore, stipulated
that all regional affiliations must have an image of "Green House”.

In response to the needs of business philosophy, we intently adhere to the
core concept of "Green House" as development, through the presentation
of images into the space, using the configuration of shape, material and
tone, to forge a green, vibrant and genuinely fun office space.
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Creativity & Aesthetics
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The metaphor of the brand “Green Dot” 1s implicitly embedded in the
ceiling, floor and wall. At the same time symbolize the meaning of
"harmony and cohesion". It is also like the common business pie chart
in office hours, explicated the "corporation image" in the space. In the
reception hall, the vault extends to the counter in arc line of a circle,
which is different from the previous planning of square layout. We use
the cylindrical design to echo the corporate image. And at the same
time in the pure white tones of the spread, the space is pervading an

open-minded sense and professionalism.

On the main visual wall, the lines outlined by moss not only last the
image of "Green House", but also has the effect of absorbing moisture
and regulate air. It also takes into account the image vision and
function application. It echoes the green curtain design at the corridor,
and with different forms of "green" to present the original tenet of the

enterprise.
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Space planning
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A major focus of the plan configuration is the glass wall all
around. We hope to exploit natural light efficiently and integrate
the concept of "Green House" in the interior space, so that the
dull office atmosphere can be soothed. For example, the
application of electrified glass can reduce building being heated
by 25%, lower the utilization rate of air conditioning by 20%,
and achieve the effect of energy saving and carbon reduction.
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Space planning
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Hoping to get rid of the old time crowded business impression and
make a flexible environment that conforms to the trend of the times.
Therefore, arrange a multi-functional field. At ordinary time for the
reception of guests, once encountering an activity can be a place for
parties or speeches. Make the space exactly qualified the enterprise
concept of "harmonize and magnanimous".
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Materials & Cost
Effectiveness
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In order to conform to "Green House" enterprise philosophy,
natural materials are chosen as the design starting point.
Create the natural tone of the field through stone, wood,
planting wall and other materials. The rock wall in the
corridor seems has a dialogue with the gray-scale textured
tiles on the floor, the natural atmosphere emerges in the space.
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Materials & Cost .
Effectiveness
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In the staff dining area, the cafe released a
sense of relaxed atmosphere, so that the mood
after office hours has been alleviated. Through
the transformation of material, we interpret
another symbol of "green". The shape of trees
and clouds is totally constructed by the wood
splicing technique. With simplified stripe
furniture collocation and industrial lightings,
initiate a lively dining atmosphere.
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